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Educational posts for the websites of Egyptian and Arab
women's organizations (Analytical, evaluation study)

Abstract

This study aims to identify the most important educational
roles and functions included in the media content provided on the
websites of the Egyptian and Arab women's organizations, and to
evaluate their activities and educational content. The researcher
analyzed all the media products on the websites of the women's
organizations. The sample of the study, represented by the National

Council for Women, the Arab Women Organization, and the

Women’s Association And the community, as a sample of news

materials on the site was analyzed for a period of six months in the

period from January 2020 to June 2020, and the study reached
several results, including

* The most important educational jobs included in the media
content of the websites of Egyptian and Arab women's
organizations came in education issues in the first place at a rate
of 15%, followed in the second rank equally by social education,
literacy and adult education at a rate of 13% and in the third place
political and legislative education came at a rate of 12%, while
Issues related to education declined. Religious to the last place.

* The most important educational goals of the women's
organizations were represented in the goal of achieving the social
sufficiency of individuals in the fields of (education, work and
training), followed by the goal of continuous development of the
individual, and in the third rank equally, both came from
preparing a good citizen and integrating the individual into
society.

* The results showed the diversity and richness of media products
within women's organizations, while the types of media products
varied within each organization, while the reports ranked first in
the National Council for Women with a rate of 24%, news came
first in the Arab Women Organization, at a rate of 30%, while the
Association for the Advancement and Development of Women
was equal. In which articles and reports are ranked first at a rate
of 30%




