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The consumption of marriage and the relationship between
the management of the financial income of the family
Dr . Naglaa Farouk Elhalaby
Assistant Professor, Department of
Home Economics
Faculty of Specific Education
Tanta University

Abstract
The preoccupation with consumption behavior is an economic problem
that needs to be studied because of its negative effects on the family.
The most important of these is that it limits the opportunity of families
to invest and save to achieve their economic and social goals to face the
economic crises that may be exposed to it. Individuals consume goods
and services Their families' salaries and savings, and bear debts in
order to deal with other groups in the phenomenon of consumption.
The research tools included general household data form, consumption
consumption questionnaire and financial vinegar management
questionnaire (researcher preparation). The aim of the research is to
identify the relationship between the consumption of the appetizers for
marriage and the management of family financial income. This
research is followed by descriptive analytical method. Its 350-girl boys
at the age of marriage of different social and economic levels reached
the results:

-There are statistically significant differences in the consumption
consumption of women who get married according to socio-
economic variables (level of education of the girl - level of education
of parents - age of the girl - number of family members - income -
place of residence(

-The existence of teams with statistical significance in the management
of the financial income of the family (planning - organization -
implementation - evaluation) depending on the variables of social
and economic level (level of education of the girl - the level of
education of parents - the age of the girl - the number of family
members - income - place of residence(

-The existence of a relationship between the axes of the questionnaire
of consumption of the consumption of receptors on marriage and the
themes of the questionnaire to manage the financial income of the
family.
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-The rate of participation of the factors affecting the consumption of
freemasonry was different.
-The rate of participation of the factors affecting the management of
the family's financial income varied.
-The relative weights of the most diffuse consumption axes differed by
the members of the research sample
The researcher recommended the need to make educational
sessions to educate women to marry the need to rationalize and away
from the behavior of consumption and the commitment to the rules of
sound management of the financial resource and away from
improvisation and tradition.



