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The semiotic dimension of metaphor and visual
exaggeration in the design of advertising images as an
approach to attraction and aesthetic pleasure for the

.receiving audience

Abstract:

Advertising images are considered one of the most important
means of visual communication in our current era, and this
requires deep knowledge of visual persuasion techniques, and the
development of unconventional approaches to arouse the interest
of the recipient. The current research has focused on the semiotic
dimension (semantic, structural, and functional) of metaphors and
visual exaggeration as rhetorical tools and how they contribute to
attracting... Attracting the recipient's attention and creating
aesthetic pleasure for the audience. The current research aimed to
identify the semiotic dimension in the design of advertising
Images and to analyze the styles of metaphor and visual
exaggeration and employ them within advertising design. It also
aimed to enhance the understanding of arts and design students of
the role of metaphor and visual exaggeration in advertising design.
This research followed the analytical model through the analysis
of typical models based on the use of general rhetorical tools, and
on the style of metaphor and specific exaggeration to reach the
research objectives. The research reached several results, the most
important of which are: Being aware of meaning while achieving
deep aesthetics of design through metaphor and visual
exaggeration greatly influences how to attract an audience of
different cultures and attract the admiration and impression of
Brazilians themselves.

Keywords: The Semiotic dimension, Metaphor, Exaggeration,
Advertising Images
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