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Study summary 

The Research Problem Was Determined by Focusing on a 

Case Study of The National Campaign "You are Stronger Than 

Drugs", so That The Communication Measures Taken by The 

Fund for Combating and Treating Addiction and Abuse in the face 

of the issue are Monitored, Analyzed and Evaluated, Focusing on 

The Diversity of Communication Means and Tools to Reach The 

Target Audience, and The Descriptive Study Used The 

Methodology A Case Study of The Initiative, and Diversified 

Between The Tools of The in-Depth Interview Guide and 

Qualitative Content  Analysis. The Study Concluded That The 

Campaign Came as The Most important Campaign launched by 

The fund, and The Means of Direct personal Communication 

Came as The Most Used Means of Communication in the 

Campaign. 

And The Direct Means Varied in: Youth Camps, Trainings 

To Prepare Youth Leaders and Cadres, Scientific and Research 

Competitions, Electronic awareness and Media Campaigns, 

Scientific Seminars and Workshops in Universities, Schools and 

Clubs, Theatrical Performances, Community and Field Initiatives. 

The Campaign's Digital Communication Methods also Varied 

Between Websites and Social Media Pages, The Most Widely 

Used of Which Was Facebook. 

key words 

Communication Means - Community Awareness - Health 

Initiatives – Campaign Of "You are Stronger Than Drugs"- 
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